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In the event a fee Is required or if any additional fee during tlie 
prosecution of this application is not paid, the Patent Office is authorized to 
charge any underpayment or credit any overpayment to Deposit Account No. 
50-2215. 

CONTINGENT EXTENSION REQUEST 

If this communication is filed after the shortened statutory time period 
had elapsed and no separate Petition is enclosed, the Commissioner of Patents 
and Trademarks is petitioned, under 37 CFR § 1 .136(a), to extend the time for 
filing a response to the outstanding Office Action by the number of months which 
will avoid abandonment under 37 CFR § 1.135. The fee under 37 CFR § 1.17 
should be charged to our Deposit Account No. 50-2215. 

This brief contains items under the following headings as required by 37 
C.F.R. § 1.192 and M.P.E.P. § 1206: 



1. 


Real Party In Interest 


II 


Related Appeals and Interferences 


III. 


Status of Claims 


IV. 


Status of Amendments 


V. 


Summary of Invention 


VI. 


Issues 


VII. 


Grouping of Claims 


VIII. 


Arguments 


IX. 


Claims Involved in the Appeal 


Appendix A Claims 



I. REAL PARTY IN INTEREST 

The real party in interest for this appeal is: 
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Spar Group, Inc. 

II. RELATED APPEALS AND INTERFERENCES 

There are no other appeals or Interferences which will directly affect or 
be directly affected by or have a bearing on the Board's decision in this appeal. 

III. STATUS OF CLAIMS 

A. Total Number of Claims In Application 
There are 43 claims pending in application. 

B. Current Status of Claims 

1. Claims canceled: None 

2. Claims withdrawn from consideration but not canceled: None 

3. Claims pending: 1-43 

4. Claims allowed: None 

5. Claims rejected: 1-43 

C. Claims On Appeal 

The claims on appeal are claims 1-43 

IV. STATUS OF AMENDMENTS 

Applicant filed a Response After Final Rejection on January 13, 2004. 
The Examiner responded to the Response After Final Rejection in an Advisory 
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Action mailed February 9, 2004, In the Advisory Action, the Examiner indicated 
that Applicants' arguments were not persuasive. 

Accordingly, the claims enclosed herein as Appendix A incorporate the 
amendments indicated in the paper filed by Applicant on July 25. 2003. 

V. SUMMARY OF INVENTION 

The present Invention relates to a system and method for electronically 
managing store resets and store remodels. According to the present system and 
method, a communication network allows retailers, manufacturers, and other 
associated parties to automatically manage labor directed to retail store resets 
and remodels. 

Retail stores constantly remodel and reset the product configurations of 
their stores. Managers face the daunting task of scheduling and tracking labor 
requirements for store remodels and/or resets. The amount of labor required 
depends upon many things including the size of the store, the quantity of the 
products being changed and the type or volume of the products involved. 
Typically, the labor costs associated with a remodel or reset are borne by the 
manufacturers. Thus, in many situations, labor costs are shared by multiple 
manufacturers. These costs should be divided so that each manufacturer pays 
their fair share of the costs. 

In accordance with the claimed method, information related to stores, 
products, and labor are received electronically. Additionally, labor requirements 
including the time required to perform a specific activity are received. In one 
embodiment, the labor requirements are provided in man-hours. When a store 
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activity is to be performed, the amount of labor needed to perform the specific 
activity is automatically determined using the store information, product 
information, labor information, and labor requirements. The party or parties 
contributing the labor are then electronically notified. 

According to one embodiment of the invention, the cost for the labor to 
perform the store reset or restock Is divided among various payors based on the 
data received. As such, the cost of the labor is fairly divided. 

The above-captioned application also includes a system for 
communicating with a user across a network to manage store activity. The 
system includes a site processor that receives requests from user terminals 
through the communication network. A first software module determines total 
labor needed to perform a store activity as a function of store information, 
product information, labor information, and labor requirements. A second 
software module schedules the required store activity and notifies parties 
contributing labor to the store activity as well as transmits details of the store 
activity to the parties. A third software module receives feedback from the 
parties contributing labor to the store activity. 

VI. ISSUES 

Are the pending claims patentable over Certified Marketing Services, 
Inc. (www.certifiedmarketingservices.com) ("CMS")? 

VM. GROUPING OF CLAIMS 
Group I -Claims 1-18. 
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Group II - Claims 19-43. 

In Section VIII below, Applicant has included arguments supporting the 
patentability of the claims as required by M.P.E.P. § 1206. 

VIII. ARGUMENTS 

Claims 1-43 are patentable over the art of record. Although the Final 
Office Action rejected claims 1-43 under 35 U.S.C. § 103(a) as being 
unpatentable over Certified Marketing Services, Inc. ("CMS") (attached as 
Appendix B), this reference does not establish a prima facie case of 
obviousness. Independent claims 1,19, and 32 each recite limitations neither 
disclosed nor rendered obvious in light of the CMS reference. Because 
independent claims 1,19, and 32 are patentable, the Office should also allow 
their dependent claims 2-18, 20-31, and 33-43. 

To establish a prima facie case of obviousness, there must be some 
suggestion or motivation, either in the references themselves or in the knowledge 
generally available to one of ordinary skill in the art, to modify a reference or 
combine references to arrive at the claimed subject matter. The prior art 
references must also teach or suggest all the limitations of the claim In question. 
See. M.P.E.P. § 706.02(j). A reference can only be used for what it clearly 
discloses or suggests. See. In re Hummer . 113 U.S.P.Q. 66 (C.C.P.A. 1957); in 
re Stencel . 4 U.S.P.Q.2d 1071, 1073 (Fed. Cir. 1987). Here, the reference does 
not disclose or suggest the invention claimed by the Applicant. 

Independent claim 1 requires: 
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automatically determining an amount of said labor 
needed to perform said store activity using said store 
information, said product information, said labor 
information and said labor requirements 

In response to Applicants' argument regarding the 'automatic' limitation, 
presented in Applicants' response dated January 13, 2004, the Advisory Action 
states that "using the Intemet and online data collection, CMS receives 
information such as labor information, labor requirements, store information, etc., 
and uses this information to determine labor required and transmit the 
determined requirements over the network." Applicants respectfully disagree. 
The portions of the CMS materials cited by the Office are completely silent with 
respect to how the amount of labor is determined and what information is used in 
making such a determination. There is simply no disclosure or even suggestion 
as to how CMS determines the labor requirement, or what information it uses, let 
alone how the information is collected (see below). 

The cited portion of the CMS material on page 1 , specifically, sections 1 
and 2, merely state that it provides merchandising and detailing services, not 
how these services are actually accomplished or administered. In fact, CMS 
explicitly states that "[o]ur account managers will work one-on-one with you, from 
inception through completion, in order to meet your goals." This statement 
suggests that CMS's process for determining labor requirement is a case-by- 
case customized process, just the opposite of the claimed automatic process . 

The CMS materials cited at page 4, section 1 , indicate that the process 
for determining the labor requirements is a custom process, individually 
developed, directed and supervised by the CMS account manager . Applicants 
respectfully submit that the customized, case-by-case, labor determination 
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process described in the CMS materials does not fall within the scope of the 
claimed term. 

The CMS materials cited at page 4, section 2, describe the ICAST 
product. As previously argued, CMS's ICAST product performs functions that 
occur after the labor determination has already been performed. This post labor 
determination step in no way teaches or suggests the claimed automatic 
determination of the amount of labor required to perform the store activity. 
Electronic systems for performing such coordination and tracking as described 
with respect to the ICAST system are known in the art and admitted by the 
Applicants. 

As further described below, the CMS material cited on pages 6 and 7 
relate to the collection of marketing data by CMS and do not teach or suggest 
anything with respect to the determination of the amount of labor needed. The 
data entered on pages 6 and 7 are used "[i]f you represent a company and would 
like more information regarding CMS services." Page 9 of the cited CMS 
materials describes how the laborer interfaces with CMS. In fact, laborers log in 
and request assignments in contrast to the claimed notifying of the parties 
providing labor. Again, this portion of the CMS material does not teach or 
suggest anything with respect to the determination of the amount of labor 
needed. Finally, on cited page 13, CSM describes the types of signage 
conversion and installation services that It performs. Again, this section of the 
CMS materials does not contain any disclosure of how the labor requirements for 
performing these functions is determined. 
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Applicants' second argument addressed on page 3 of tlie Advisory 
Action, relates to the limitation in Claim 1 that the automated labor determination 
is made "using said store information, said product information, said labor 
information and said labor requirements." Claim 1 further requires that all of the 
infonnation used In this automatic labor determination is received electronically. 
To reject these limitations of Claim 1 , the Advisory Action relies on the electronic 
collection of data disclosed on pages 6 and 7 of the CIVIS materials. Applicants 
respectfully submit that the data collected in this section of the CMS materials is 
merely used for marketing purposes and is not used in CMS' labor determination 
process. Specifically, above section 1 on page 6, CMS specifically states that "If 
you represent a company and would like more information regarding CMS 
services, please provide the information below:" Applicants respectfully submit 
that one skilled in the art would interpret this web page on the CMS website to 
merely be a tool for collecting marketing data about potential customers. There 
is no disclosure or even suggestion that CMS uses this information for anything 
other than marketing purposes. As previously argued, the type of information 
captured electronically on this web page by CMS system can absolutely not be 
used to determine the labor required as recited in independent claim 1 . 

As there is no teaching or suggestion in the CMS reference for 
"automatically determining an amount of said labor needed to perform said store 
activity using said store information, said product information, said labor 
information and said labor requirements.", withdrawal of the rejection of 
independent claim 1 on the basis of CMS is therefore respectfully requested. 

As claims 2-18 depend from claim 1 and therefore contain all the 
limitations thereof, withdrawal of the rejection of these dependent claims for the 
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reasons described above with respect to Independent claim 1 is respectfully 
requested. 

Applicants separately argue for the patentability of independent claim 
19. Independent claim 19 requires: 

determining a fair share of a total amount of labor 
needed to perform said store activity as a function of at 
least one of said store information, said product 
information, said labor information and said labor 
requirements 

Applicants incorporate by reference the previous arguments that term 
"fair share" as is known in the merchandising industry is not the same as "fair 
share" is used generally with respect to labor. Furthermore, as described above 
with respect to claim 1 , CMS does not describe electronically receiving the store 
information, the product information the labor information and the labor 
requirements such that it can make the fair share determination. 

As CMS does not teach or suggest making a "fair share" determination, 
withdrawal of the rejection of independent claim 1 9 is therefore respectfully 
requested. Claims 20-31 depend from independent claim 19 and therefore 
contain the "fair share" limitation thereof. Applicants respectfully request 
withdrawal of the rejection of dependent claims 20-31 on the basis of the 
arguments above with respect to independent claim 19. 

Claim 32 is a system implementation of the fair share method as 
described above with respect to claim 19. As the CMS system does not describe 
a first software module that determines the "fair share of labor", withdrawal of the 
rejection of independent claim 32 is therefore respectfully requested. Dependent 
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claims 33-43 each depend from independent claim 32 and therefore contain the 
"fair share" limitation thereof. Withdrawal of the rejection of dependent claims 
33-43 on the basis of the above remarks is therefore respectfully requested. 

Applicants have shown that the CIVIS system does not describe a 
system for automatically determining the labor required to perform a store 
activity. Applicants have furthermore shown that the CMS reference does not in 
any way disclose, teach or suggest the determination of a "fair share" of labor 
required to perform the store activity. As such. Applicants respectfully submit 
each of the claims of the present application are patentably distinguished from 
the CMS reference. As each of the claims of the present application are 
currently in condition for allowance, such action is earnestly solicited. 
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IX. CLAIMS INVOLVED IN THE APPEAL 



A copy of the claims Involved in the present appeal Is attached hereto 
as Appendix A. As indicated above, the claims in Appendix A do include the 
amendments filed by Applicant on May 15, 2004, and do not include the 
amendment(s) filed on January 13, 2004. 



Dated: June 10, 2005 



Respectfujlly/stfbmitted, 




Ian Blum 

[egistration No.: 42,336 
nCKSTEIN SHAPIRO MORIN & 

OSHINSKY LLP 
1 177 Avenue of the Americas 
New York, New York 10036-2714 
(212) 835-1400 
Attorney for Applicant 



IRB/mgs 
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APPENDIX A 

Claims Involved In the Appeal of Application Serial No. 10/034,369 

1 . A method for managing a store activity, said method comprising: 
electronically receiving store information, said store information 

including information related to stores; 

electronically receiving product information, said product information 
Including information related to products; 

electronically receiving labor information, said labor information 
including information related to labor; 

electronically receiving labor requirements, said labor requirements 
representing estimates of time required to perform said store activity; 

receiving a request for labor to perform said store activity; 

automatically determining an amount of said labor needed to 
perform said store activity using said store information, said product information, 
said labor information and said labor requirements; and 

electronically notifying parties contributing said determined labor. 

2. The method of claim 1 , wherein said store information further 
includes at least one of individual store characteristics, store locations, store 
departments and store groups. 

3. The method of claim 2, further comprising providing at least 
one graphic representation of said stores in response to said electronically 
received store information, said at least one graphic representation comprising at 
least one image of at least one of a store shelf, at least one store aisle, a store 
entrance, and a store facade. 
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4. The method of claim 1 , wherein said product information 
further includes at least one of Individual product characteristics, product 
categories and manufacturers. 

5. The method of claim 1 , wherein said step of determining said 
amount of labor comprises estimating time required to perform said store activity. 

6. The method of claim 1 , wherein said step of determining said 
amount of labor further comprises determining a fair share of a total amount of 
labor needed to perform said store activity as a function of said store information, 
said product information and said labor information. 

7. The method of claim 6, wherein said step of determining said fair 
share comprises identifying a total number of hours required for each of said 
parties with respect to said store activity. 

8. The method of claim 1 , wherein said labor information further 
includes at least one of identification of labor brokers, identification of 
manufacturers and identification of labor forces. 

9. The method of claim 1 , wherein said store activity is at least one of a 
store reset, a store remodel and a category implementation. 

1 0. The method of claim 1 , wherein said determined labor is presented 
as a number of hours. 

1 1 . The method of claim 1 , further comprising generating a plurality of 
reports, said plurality reports including an invoice report, a fair share report, a 
billing report, an all store remodel report and a noncompliance report. 
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12. The method of claim 1 , further comprising electronically receiving 
feedback from said parties contributing said determined labor. 

1 3. The method of claim 1 , further comprising transmitting a feedback 
call form to enable parties contributing labor to said store activity to submit 
feedback regarding said store activity. 

14. The method of claim 1 3, wherein said step of transmitting a 
feedback call form comprises defining a first question regarding said store 
activity, identifying a format for a first answer to said first question, defining a 
second question in response to said first answer to said first question, and 
defining a third question in response to a third answer to said first question. 

1 5. The method of claim 1 , further comprising modifying at least one of 
said store information, product information and labor information. 

1 6. The method of claim 1 , further comprising determining a degree of 
compliance of each of said parties contributing said labor to said store activity. 

1 7. The method of claim 1 6, where said compliance comprises 
performing said labor for said store activity and transmitting feedback directed to 
said labor for said store activity. 

18. The method of claim 16, further comprising assigning fines to parties 
for noncompliance. 

19. A method for using a user terminal coupled to a site processor 
across a 
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communication network to manage a store activity, said method 

comprising: 

electronically receiving store information, said store information 
including at least one of individual store cliaracteristics, store locations, store 
departments and store groups; 

electronically receiving product information, said product information 
including at least one of individual product characteristics, product categories and 
manufacturers; 

electronically receiving labor information, said labor information 
including at least one of labor brokers, manufacturers and labor forces; 

electronically receiving labor requirements, said labor requirements 
representing estimates of time required to perform said store activity for each of 
said product categories; 

determining a fair share of a total amount of labor needed to perform 
said store activity as a function of at least one of said store information, said 
product information, said labor information and said labor requirements; 

electronically scheduling said store activity, said step of 
electronically scheduling including electronically notifying parties contributing 
labor to said store activity and transmitting details of said store activity to said 
parties; and 

electronically receiving feedback from said parties contributing said 
labor to said store activity. 

20. The method of claim 1 9, wherein said store activity is at least one of 
a store reset, a store remodel and a category implementation. 
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21 . The method of claim 1 9, wherein said fair share of labor is presented 
as a number of hours. 

22. The method of claim 19, further comprising generating a plurality of 
reports. 

23. The method of claim 22, wherein said plurality of reports comprises 
an invoice report, a fair share report, a billing report, an all store remodel report 
and a noncompliance report. 

24. The method of claim 1 9, further comprising transmitting a feedback 
call form to enable parties contributing labor to said store activity to submit 
feedback regarding said store activity. 

25. The method of claim 24, wherein said step of transmitting a 
feedback call form comprises defining a first question regarding said store 
activity, identifying a format for a first answer to said first question, defining a 
second question in response to said first answer to said first question, and 
defining a third question in response to a third answer to said first question. 

26. The method of claim 19, wherein said step of determining said fair 
share comprises identifying a total number of hours required for each of said 
manufacturers with respect to said store activity. 

27. The method of claim 19, further comprising modifying at least one of 
said store information, product information and labor information. 

28. The method of claim 19, further comprising determining a degree of 
compliance of each of said parties contributing said labor to said store activity. 
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29. The method of claim 28, where said compliance comprises 
performing said labor for said store activity and transmitting feedback directed to 
said labor for said store activity. 

30. The method of claim 28, further comprising assigning fines to parties 
for noncompliance. 

31 . The method of claim 1 9, further comprising providing at least one 
graphic representation of said stores in response to said electronically received 
store information, said at least one graphic representation comprising at least 
one image of at least one of a store shelf, at least one store aisle, a store 
entrance, and a store facade. 

32. A system for communicating with a user terminal across a 
communication network to manage store activity, said system comprising: 

a site processor adapted to receive requests from said user terminal 
through said communication network; 

a first software module operating on said site processor, said first 
software module detennining a fair share of a total amount of labor needed to 
perform said store activity as a function of at least one of store information, 
product information, labor information and labor requirements; 

a second software module operating on said site processor, said 
second software module scheduling said store activity, said second software 
module further notifying parties contributing labor to said store activity and 
transmitting details of said store activity to said parties; and 

a third software module operating on said site processor, said third 
software module electronically receiving feedback from said parties contributing 
labor to said store activity. 
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33. The system of claim 32, wherein said store activity is at least one of 
a store reset, a store remodel and a category implementation. 

34. The system of claim 32, wherein said fair share of labor is presented 
as a number of hours. 

35. The system of claim 32, further comprising a fourth software module 
operating on said site processor, said fourth software module generating a 
plurality of reports. 

36. The system of claim 35, wherein said plurality of reports comprises 
an invoice report, a fair share report, a billing report, an all store remodel report 
and a noncompliance report. 

37. The system of claim 32, further comprising a fifth software module 
operating on said site processor, said fifth software module transmitting a 
feedback call form to enable parties contributing labor to said store activity to 
submit feedback regarding said store activity. 

38. The system of claim 37, wherein said feedback call form comprises 
a first question regarding said store activity, a second question defined in 
response to a first answer to said first question, and a third question defined in 
response to a third answer to said first question. 

39. The system of claim 32, wherein said fair share comprises 
identifying a total number of hours required for each of said manufacturers with 
respect to said store activity. 
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40. The system of claim 32, further comprising a sixth software module 
operating on said site processor, said sixth software module modifying at least 
one of said store information, product information and labor information. 

41 . The system of claim 32, further comprising a seventh software 
module operating on said site processor, said seventh software module 
determining a degree of compliance of each of said parties contributing said 
labor to said store activity. 

42. The system of claim 41 , where said compliance comprises 
performing said labor for said store activity and transmitting feedback directed to 
said labor for said store activity. 

43. The system of claim 32, further comprising an eighth software 
module operating on said site processor, said eighth software module providing 
at least one graphic representation of said stores in response to said store 
information, said at least one graphic representation comprising at least one 
image of at least one of a store shelf, at least one store aisle, a store entrance, 
and a store facade. 
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In-Store. S'^ Party Retail 
l\/1erchandisrng 
On-Site. In-Store Package Conversion 

Signage Conversion & Installation 



Service Advantages 

Pn^^r^aTr^e^fha^^^^^^^ "f-^' °rgan^a«on providlr. 
conversion and InstaTafionTur team ^^^^ conversion, and signage 

entire United States and its terrltorfes, as weH Is^^^^^^^ merchandisers covers the 

^ u/?kTI'^®''**'**"9 Data Collection 

c(ienLthrx,^gtIi:MS^ seQ^ web^^^^^ 
\ specifications. The clientis aWe to seteS «nH?Jf 2?^ ^^-^I^® cent's 

\tebulation. ® *° ^'^^ the data In any configuration and cross- 

fClient Reporting 

..^porting S^le^ ^^J^'S!^^ *^ >">" "^'9" appmpriate'^ 

exception 'porting ^y^^^-^Z^S^"^^'^''^'^ "o' Med to: 24 hour 
suoimaiy reporting for cfe«r pi?^l^t^ P'°9™"-tabulated 

> time, and we're preparad to Lapt a7a momtZ^S ''t*^' 
[provldryoarda^oS,^,oor«^^|^%;^-„°^^^^^^ 

rOata Collectfon 

Weporfs Un be aXleSS^a S^^??^""'''*' ^ ""'"fr^^ Faxed 
iv.„,„A™.„„„,„. _ ' ®=™~S'=«"' automated field data collection eystem. 
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system In the service industry. CMS can Sthi 5?n 1®*®'!.^'^ store-call reporting ( 
P-ov.e unique ca« report. ^ ev^^ S^fi^f^^ri^Son^Si:? L 
Project Management System 

■^<im ^egui.Bni6,.t. .n^ hnl^^ ^^t^gSLTl?. ^. ."■ u"^ PXfW goals within your 

Uith each department at CMS. Throughout «ieDS,^m fhVH!f 'f^ ^•"P ^^"^"y 
[.-honito. the daily ac«v.ty, p^viding V^^lSl^^^'^^i^S^Z^ 

progress and store completion for eJSZli^pr^?^^'^- 
ICAST Automated Project Tracking 

Umely completion. ICAST s^^ls a?^n orSfne lat^w^h^^^^ 
pertbrmanoe history, as well as store XSc Wo^Xn.^"^ ^ '™*^' 

Quality Assurance 

Continuous attention to quality assurance measurement helos PM^ m=fnt^- 
corrimitment to a premium standard of field se Jt^^^r evenfo^iitr^^^^^^^ '^^ 
vanety of quality assurance processes CMS ach^lv sef^JZfwS! l^^^^ ^"^^ provides a 
_and provides a number of vehicles for Ma^i Sto conte^ Js ^'""'^ P^^"''""^' 

Quality Assurance processes at CMS include: 

' ^^^^^^^^^^^^ 

yielding an avemge ^^STdnllf 98% ^"""^ Satisfaction Surveys is 33% 
Quality Assessment Audits between ln-Marir<3t ^ x 

S^'Stir '"'"-"^ '^^'^ potential Inconslstendes fo 
• Quality Control Calls to a percentage of the stores visited each week 

For more Information on how Certified can exceed your exoectatinn*. ♦ . • ^ 

or fill out our Requejt InfefmationJQupte form today^ ^''P®'*^*'^"^' Jail»e Stickle 

Conhict: 
Jamie Stickles 



r 
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jstickie_s@cri ny ■ c om C3' 

© 2001 Certilied Marlceiing Seivlces. tnc 



.n://web.archive.ora/web/200106150()2659/mvvv.certifiedmarkeiin2servnccs^ 



vantaces.asD 3/1 



^' ??/2fly03 TBU 12:29 FAI 703 30« 3687 US PATENT OFFICE 

-■^^ information or Quote 



Mi 



Hom& 



^fco/we to Certified: 



@O07 
Page 1 of 



C^jf tiffed Marketing Service^. Inc.^ 



Client Login 

Service 
Advantages 

Company 
Background 

Contact Sales 

Information 
Request 



The Leaders in National, On-Site 

3'*^ Party Retail Mercbandisina Services 






f'.aiuticd .\l:trfccfirt>i .'Hcr\'ifcs. 



In-Store, 3*^ Party Retail 
Merchandising 
On-site. In-Store Package Conversion 

Signage Conversion & [nstallation 



provide the information be/ow: 

GontacUMorrnation: 
Fields in b old are re quired. 
Name: 



services, plea? 



Title: 
Company: 
Address: 
Phone: 
Fax: 
E-mail: 



Iype_of service required: 

C Merchandising 

Cn Package Conversion 

D Signage Conversion/tnstaflatron 




If you would like a quote for your requested servicers) olea-iR ^riri th^ f^ii • . 

and submit below: ^ervice^s;. piease add the following informatioi 



y Scope_of se rvic e: 
Chain Name: 

Number of Locations: 
Coverage: 



. . . p ^eg^'Q^al r National F. International 

Electronic List Available: 



\ 1 Specific.ation§j)f Ser^^ 

^ L '^^^^^ " Ac^'vltres to be performed 

-//weh.arch.v.„™/,«M0010fil50ni207/wv™..„r,lfi«)m,H<™-n„^n^^^ 



'^/lO 
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Tjmgfra nf?e o f service: 
Start Date: 

Completion Date: 




Fregyency oLvislts: 

Check appropriate: 

G One r-f ^ 
Time ^ Bi-Monthfy 

n Weekly D Quarterly 
D Monthly H Annually 
G Other 

Reporting r eq uire ments : 

Check all ttial apply: 

C Detail 
G Summaiy 
G Exception 

Rgaprting_de)l vere d via: 

Chock atl that appiy: " 

G Web Site 
n E-mail 

G Hardcopy Maiimg 
Pjgase enter any other relevant criteria: 




1 



-is; 



© 2001 Cenlfled Marketing Services. Inc. 



nV/web«„:hivcnn./w.h/?0ni0filV)ni9n7/u.vwr.rHfTMrn.rt..,n<>...^ 



t-^^f/^KV- ^2:30 FAI 700 30« 3687 

t-ertitiedMariceting Services 



Welcome to Certified: 



Home- 

Fieldworker 
Access/Login 

Fieldworker 
FAO 

Pay Inquiry 

Company 
Background 

Support 



us PATENT OFFICE 



@009 

Page 1 of 



CcrtiffOd Mariteting Servic^^s, Inc 



The Leaders m=Nationa!. On-Site 

S'** Party Retail rMerchafidisir^a Services 



C 





Ccrriticd Afus-kcdiig Scmccs 



Password: 



3 



you are a client, please log in HERE. 



Cllckhere tojgquest a usernarDe and password 
(Current Ffeldworkers Only) ~ 

ForSPj.your usemame or password? 

Interested In becoming a Certified Fieldworker? 

CLICK HERE! 



©2O01 Cortilled Maikeiing Services. Inc. 
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Pay Inquinr Frequently Asked Questions 
How do I get assignments? 



Company 
Background 

Support 



••Outstanding." has been assign^* to yo^^^^^^ 

you will receive a confirmation call from fh^'yX^ tT^' f ^^^^^ 3" assignmem 
assignment status is -Za^^^^aWe ''^h^n^f h^K ^^s'S"^* V^"- 'f 

Please keep in mind thaH^f^mLrsbni^^^^^^ been assigned to another FleWworker. 
The numbe? of available aSonSJi?^^^^ ^quested by many Fieldworkers. 

.Often If you don't finfan%'s\%re^^^^^^^^^^^^ '^^'^ may want to check back 

someone who can an^|?J^ueX's ' 1-800-320-1290 you can reach 

When do I fulfill the contract/assignment*? 

rvJf! •t'^'??®"* ' ^"'fi" the contr^ct/assianment-? 

bill a client without it. Paperwork shouW be mailed within 24 hours, as we canno: 

When am I paid? 

[papenvoric This varies by assignment ^ ^ separate invoice in your 

^How often will I receive assignments? 
5 J Irea"""'^' °' assignments can vary due to .oca«on and the number of Fieldworkers in yc 
L Certified assignors also consider the following- 
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' Timely completion of assignmeiKs ^ Page 2 of 

I I • ^ ''""""^ '"^ ^"i^-y. especially regarding con«a^ 

L. immediate reporting, and subsequent mailing, of completed assignment. 
How do I get a User Name and Password'> 

You^n get a User Name and Password fer our web site by completing the ibilowing 

What do I do if I have forgotten my User Name and/or Password^ 
?&&-:rn'.%n^renTc?-^-^^^ 

How do I download paperwork? 

In order to download paperwork, you are reouired to havt* Aw«h= * 

How do I enter my completed report online'^ 

^SlotTK'to'^'Si^^rTes'SsT^^^^ ^"'T^ °' 
can dick on the "enterWr ZoTemL^ SnI J^^"^ " ^"^"^ '°' y°"' ■^Po". you 
.reporting you choo^. VOID'S ^y^f^^'^-^J^"^^^^' ^'Hcd^'of 

Who do I contact with Technical problems usinq this weh 
Please send aU technical inquiries to Tschnjiyiy^orl 

ICnck here to coniinuel 



© 2001 CcrtiRetf Marketing Sefvices. Lxs. 



to://web.«hiv.„r=/*.b^O«,0806025422/w-.„.ocru«.d.aH<«,„„,.Wcc.Wnc^^^^^^ 



Via, 



• 05/29/03 THU 12:31 FAI 703 30« 3687 

Certified Marketing Services - Merchandising 



We/cotne to Certified: 



Home ' 
Client Login 



us PATENT OFFICE 



11012 
Page 1 of 



Certified Marketing Sen/jccs. inc. 



Service 
Advantages 

Company 
Background 

Contact Safes 

Information 
Request 



The Leaders in l^iational, On-Site 

3 '^iRaity -Retail fJM^rehandisinfl Services 





CIcrritLcd Mdrkciing Services 



fn-Store. 3^** Party Retaii 
Merchandising 
On-Site, In-Store Package Conversion 

Signage Conversion & InstaHation 



In-Store. 3"* Party Retail Merchandising Services 



r 



How do you ensure placement of your product and point of purchase materials'? nr>ee the 

'^J'"' ^"^"^^ • mtro5uctfo?sTpVomoS^^^ 
at home office for in-store execution? Certified Marketing Services can helpl P'®^*"^® 

CMS has conducted merchandising and detailing service visits at thousands of store 

Sams'To' S^f;'f ^«"9e 'Df^-i--' Channels. These channiSuS^mal^^^^^ 
merchants, department stores, chain drug, convenience stores, speclaltv retailers hom^ 
improvement centers, grocery, mall based locations, and more. ^P®""^"^ ^^"^^ 

We provide our clients with the followinQ types of visits: 
Cycled 

Project-based 
Blitz 

"Time-definite." scheduled to coincide with product delivery and replenishment flow 
Merchandising services include: 



3. 



• Display setup and maintenance 

• Restock and replenish to plan-o-gram 

• Product cut-in 

• Out-of-stock reporting 

• Shelf tag / authorized product distribution check 

• Reorder and returns processing 

• Assembly and placement of point-of-purchase material 

• National handling and distribution of point-of-purchas© material 

• inventory work 

• Price sticker and signage conversion 

• Audit and market research services including; 

o Identification of display and product placement 
o Computerized store floor plans 
. o Observation of store and competitive promotions 
o Competitive product pricing 

lD://web..rchive.orcAveb/20010609023210/www.cert.if]cdn.3rketin.servfces.con.^^^^^^ 
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o Brand information 




sSckTeTo/fiH^^^^^ ^2 ^"^'^ ^^^'^ ^^^^^ expectations, contact Jamie 
^CKIes , or fill out our RegygsiMformaJionZQ_uoteform today! ' 

Contact: 

Jamie Stickles 

Director of Client Services 

(518)758-6403 ext. 267 

jStickle§@cririyjQonri 

Jlf ® ^" you are looking for? Visit Cgrtified Reports to find out how fhev 

can fulfill your£r..drtmg. mystery shopping, and theatre checki^i^-l elluatiSn ?^uiremenfe 

® 2001 Ceitified Marketing Services, inq. 
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Ccrrifuti Mutsvting Serv-jei.* 

Signage Conversion and installation 



In-Store, 3"* Party Retail 
Merchandising 
On-Srte, In-Store Package Conversion 

Signage Conversion & Installation 



/ CMS can take care of every detail for you. from distribution to placement Our exoerienced 
/ wfS "^f '^"^ y^"-" "^^king sure it is in the co^ect toST V^te 

/ r?^'®'®' """^ inventory counts, restock the shelves and make sure the 

/ d[^iS2, thfoZ^ ""t^" ''^r cirop-shipped to me I7es or^^ 

^taStle .S T Whatever level of service you require CMS can 

^tackle even the most complex requirements on a regional or national level. 

I CMS's Signage Conversron and Installation experience includes: 

' ?!J1iSn ^^^-^S? '^^""^ ^"'^ replenished over 375.000 displays at 

th J^rst^Sl^*^^^^^^^^^ ^'®" ^ ^^'^ ^^^--y ^^^"^'erted 

* rMQ ^'^"^9® °" ^2'°^° packages across 6.200 mass retailers 

' the Dl^SSlnfn/'^f TJ ^^'T 9^°^^^ convenienc? dr^) for 

tt)e placement of rebate stickers. Rebate stickers were placed on over 1 million Snite 

• CMS merchandisers visited 10.000 regional locations (grocery, druq qas and 
- sTmaS'"'*'^ "^""'^^ replacement of over 100%00 new7de%ne"p^^^^^^ 

IZSZ^ V ^""^ ''^^ accomplish ail of your signage needs, contact Jami 

Stickles, or fill out the fleque§tlnfpi2jiatl(Hj/quoieJornitod^^^ conraa jam. 

Contact: 
Jamie Stickles 
Director of Client Services 
(518) 758-6403 ext. 267 
istiQ|jfes@griny . com 

Don't see all the services you are looking for? Visit Certified Regofts to find out how the* 
o:/Avcb.archive.ore/web/200I061500333a/www.certifiedmarkeiinaservfccs.com^^ 3/10.: 



J 



requirements 



can your audi,^. „y^e,y shopping, and tt,aa*« chedCng & evaluaUon 



©2001 Certified Marfcefa'ng Services, irtc 



.p://wcb.an:Worc>/web/200l0615003330Av^.certificdm«^^^^^^^ 



com/SijmaeeConvrtrnstasp 3/10; 



• 05/29;'03 THU 12:J2 FA2 703 308 3687 

CertJhed' Reports, Inc. - Marketing Research 



Welcome to Certified: 



Home 

Client Login 

Service 
Advantages 

Company 
Background 

Contact Sales 

Information 
Request 



us PATENT OFFICE 



The Experienced Leaiiers invNational On^ite 





tIcriifit-J Rq>orrs^ Inc. 



@016 
Page 1 of 



S 



L. 



Mystery Shopping 
On-SHe Retail Audits 
Theatre Checking & Evaluation 
Services 
Marketing Research 



Marketing Research Services 



serJl^tSen? CRl^rrkl^^^^^^^ and non traditional full-service research 
information tLt is needed Tn th ^ .^"^"^ '"^'^'5"^"/. order to best target the 

each client in designl^fa re^^^^^^ understood and utilized. CRI works witi 

that best meets thir bLIness o^^S questionnaire format, and sampling plan 

analysis, and final repor^nfas wir ' ^^^"^ ^^^^^^ "^^P"*^-" t^bulationt^ 

ga^Seri^e^pe^^^^^^ 

informati'on 'e^s^ry to^tlS^^^^^^^^^ — ^-'V 9- you the 
Marketing Research services include: 



Traffic Counts 
And more! 



Qsntaot: 
Jim Radcliff 
,Vice President 
(518) 758-6403 ext. 250 
jradcllff@£nnyjcpm 

:D://web.an:hivc.«nz/web/2()010609ir>0038/wwwxertified;..ort.^^^^ 
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Dont see all the services you are looking for? Visit Certifi ed Marketing _Services to find oir 



how they can fulfill your on-site retail merchandising requirements. 
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On-Site Retail Audits 

^fX^II!^'^^'''^ P^s'«°"^ well presented on the sales floor? Are your point of 

CRI provides a variety of on-site, in-field auditing capabilities, which include: 

• Proof-of-Performance audits 

• Out-of-home advertising audits 

• Inventory counts, audits, and reconciliation by sku 

• Verification of point-of-sale materials 

• Display presence/location 

' fe*gs."."?;e1f'S;^ outH^f^tocks. authoHzed p™,ucl distribution checks, 

• Price points 

• Competitive: presence, location, price point 

' SHingr^ '"^"^^ knowledge (i.e.: specific brands, special promotions, suggestive 

• Trade interview with management 

• Computerized store or department floor plan reports 

• Warehouse audits 

• Distribution audits 

You need to know that store personnel are selling your products the wav vou desir* th»m • 
be sold. Ensure that the retail locations and personnel are B^he^oZllllJ^uT^ 
S^vT n"*'.f P^^'^"'^*^ 9^«*"9 the space, display lnS tn^-tSSL'Lds ttet vo 

SnX SiinlV^T* ^'^"^"^^ ""'^ developed to provide reports that give HmSy ac^urat^ 
and achonable information to protect client Investment in product and advSg ddS 

For more infomiation on how CRI can provide vou with accurat«=> anH o,-t;«„»Ki * 
contact JiDLRadcSff. or m out our R^LuiSSSm todatr"^''' 



D://web.archivc.orG/web/200I0609l6in8/vvww.certificdreDortsxorn/Re^ 
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• Contect: 

Jim Raddiff 
, Vice President 

(518) 758-6403 ext. 260 
jraclcllf^prinyj:om 

Don't see all the ^^moe^^ looking for? Visit Certified jyiarketin3_Servisg.5 to find ou. 

how they can fulfill your on-site retail merchandising T^uiremeni^ 
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c|r 

f^rrrific^l l{£|v>rts. Inc. 

Theatre Checking Services for Distributore 

SfStfX^^^^^^^^^^^ inS^^'S; of ?n"''^'"^ r gathering services 

over 17.000 dedicated and SSr^eS t^^^^^ ^®^!?- network of 

standard second-to-none ?n t^^Tndus?^^^ ^^^'^ ^"^ *^ P"'^'^® « 

Some of our Theatre Checking Services inc/ude: 

promotional maSs ^aceS ^"^'^"'^^ measurement, and 

• Audience Reaction Surveys 

• Open Checking 

• BHnd Checking 

• Drive-In Car Counts 

• Patron Counts 

Evaluation Services for Theatre Chains 

CRI Offers a full theatre evaluation package, with a menu of services, including checks on: 

• Theatre housekeeping 

• Ticket handfing 

• Concessions 

• Employee appearance 

• Employee perfomriance 

• Patron counts 

• And more! 

iSaS'y ou'S^fa ^^^^ investigators, so the 

each client 'ndividuaty t^mateTu^^^^^^ in your theatres. CRI works with 

Whether you need theatre cover^nl r^^^^^ I^® ^""^"^ information you are looking for. 

or2/w^b/2()0l0609l6l8:>9/,vwwx^ertifiedrenortsxorn/7heafrcServices.a.si, 3/,0, 
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wi uiv., - ineatre i^ervices - yr- - 

Contact: 

J»m Radcliff 

Vice President 

(518) 758-6403 ext. 250 
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No DA replenishments could be found 
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